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www.steaksfortroops.com   
 

The All American Beef Battalion will be serving "Steaks for Troops" on June 
25 and July 9 at Ft Hood.  Both the feeds will be held at BLORA, which  is at 
Belton Lake outside of Belton.  They will need some help on both 
occasions.  They will be feeding about 400 in June and about 1500 in July.  
They will start serving about 1:00 on each day.  
 
If you have not had an opportunity to help with one of thes e "Steaks for 
Troops", this would be a great time to do so.  These soldiers and their 
families give so much and make so many sacrifices for our country.   
 
If you are interested, please let me know so that I can send you contact 
information along to Bill Brodie and Mike Arnold.  My contact information is 
tinaloeffler@sbcglobal or 512 -734 -1237.  
 
 

East Texas PineyWoods CattleWomen  

 
The ETPWCW gave a Beef for Father's Day 
Grilling Basket to First-time Dad, Ever Mora.  
Baby Zaylee was born to Ever and Azeneth 
Mora at Titus Regional Medical Center in 
Mount Pleasant. The father was so excited! 
He just smiled and said he "loved steaks" 
and couldn't wait to try it out!  
 
The new Dad is pictured here with his wife, 
Baby Zaylee and ETPWCW Faustine Curry. 
Thanks to Faustine & Melissa Laurent for 
their teamwork in organizing & awarding this 
BEEF Promotion. 
 

http://www.steaksfortroops.com/


Print It/Post it Calendar    

 

2011 TCW Calendar 

JULY 

29---Executive Committee meeting---College Station 

30---Texas Beef Leaders of Tomorrow Competition---College Station 

31---Steak Dinner/Dance Silent Auction---College Station 

AUGUST 

1-4---Cattle Industry Summer ConferenceτOrlando, FL 

SEPTEMBER 

1---State Officer Nominations due, Annual memberships due, TCW nominations 
due 

15---Local President & Committee Chair reports due 

 

 

 

 

Save The Date! October 7-9, 2011 ɀ Nacogdoches, 
Texas ɀ Texas CattleWomen 2011 Fall Convention! 

 
 

 



 Texas CattleWomen STEAKOUT Tickets 

Please have all tickets and money 
in to Tina Loeffler by July 25.  The 
drawing will be held at the Texas 
A& M Beef Short Course.  Thank 
you to all those locals who have 
already sold all their tickets and 
sent them in.   

 
Please mail all tickets and money to Texas 
CattleWomen c/o Tina Loeffler 411  
6th St, Quanah, TX 79252  

If  you have any questions, please feel free to 
contact Tina Loeffler, tinaloeffler@sbcglobal.net  or 
512-734 -1237.   

 
CattleWomen 
Care: Texas 

Wildfire Relief 
Fund 

 
Go to:  

www.txcattlewo
men.org to 

donate  
 

Please consider donating 
Even small donations are greatly appreciated  

And can help with needed supplies 

mailto:tinaloeffler@sbcglobal.net
http://www.txcattlewomen.org/
http://www.txcattlewomen.org/


Texas Beef Leaders of Tomorrow 

 

The Texas Beef 
Leaders traveled to 
College Station to 
represent TBLT at 
Texas 4-H Roundup, 
held June 14-16.  
TBLTs recruited 
contestants for the 
upcoming contest 
and were successful. 
Many people had 
never heard of the 
contest and were very interested and were amazed at the benefits the 
contest had to offer with its scholarship and internship credit hours.  
We also spoke to the contestants of the beef educational 
presentation, many of whom seemed very interested in competing 
next year. 

Challenge for Change  
Remember our challenge to all locals to collect as much change as 
they can befo re July 25th.  The money raised will be used for the 
NBCO 2011 which will be held in Washington DC.  Whichever local 
raises the most money will receive one STEAKOUT ticket for their 
local to use however they choose.   
 
Please feel free to contact Tina Loef fler if you have any questions at 
512-734 -1237 or  
tinaloeffler@sbcglobal.net    
If you are mailing money, please send a check to Texas CattleWomen 
c/o Tina Loeffler 411 6th St, Quanah, TX 79252  
 

mailto:tinaloeffler@sbcglobal.net


Animal Agriculture Alliance's 2011 Stakeholders Summit 

The worlds of science, politics, and agricultural advocacy 
intersected at the Animal Agriculture Alliance's 2011 Stakeholders 
Summit, held May 5-6 in Arlington, VA. The tenth annual event 
brought together nearly 200 leaders across the food and farm 
sector to examine the theme: "United We Eat: Securing Animal 
Agriculture's Future". 

Although TCW did not attend the event many of the attendees shared excellent 
messages from its speakers via Twitter.  The messages conveyed throughout the event 
fit beautifully into what cattlewomen do best: interact with consumers on behalf of beef.  
Here is a compilation of some of our favorites: 

Passion is critical when sharing your story 

animalag: "When I look at farmers across the country, I see the passion they have 
for what they do. That passion is what we need." ïShoultz  

beyerbeware: It comes back to women. Need to educate women on how to farm 
sustainably in countries like Afghanistan if we are going to feed the world.  

animalag: Sen. Carlson - "Agôs mission is to feed the world, next to the church, not 
sure of any other mission more important."  

animalag: Suggesting that consumers should cut out meat to save planet is totally 
misleading.  Beef production = 1% of emissions. ï Dr. Mitloehner 

AgriBlogger: Saying that going vegan will help save on greenhouse gas emissions is 
totally misleading the public. - Dr. Mitloehner.  

katpinke: I live 30 miles from a Wal-Mart. The people I need to talk to you are the 
women buying the groceries in urban areas. ï Debbie Lyons-Blythe 

If I don't spend time online and #agvocate, there won't be a ranch to pass on to my 
kids. . ï Debbie Lyons-Blythe 

YPCBeef: More than 40% of food produced in America is not eaten. 29 mil tons of 
food waste/yr.  

animalag: Putze: To be a true agvocate, start with basic ag facts. Build personal 
relationships. Use humor when possible!  

beyerbeware: You can't change everyone's mind but you still have to participate in 
the conversation.  

http://twitter.com/animalag
http://twitter.com/beyerbeware
http://twitter.com/animalag
http://search.twitter.com/search?q=%23Ag%E2%80%99s
http://twitter.com/animalag
http://search.twitter.com/search?q=%23Beef
http://twitter.com/AgriBlogger
http://twitter.com/katpinke
http://search.twitter.com/search?q=%23agvocate
http://twitter.com/YPCBeef
http://twitter.com/animalag
http://search.twitter.com/search?q=%23agvocate
http://twitter.com/beyerbeware


beyerbeware: 80% of women base success off the health and happiness of their 
children.  

AgriBlogger: Don't call them activists. Call them extremists. - Luntz  

YPCBeef: Cleaner, safer, healthier is better. Sustainability is an overused word.  

beyerbeware: Words that don't work: I promise, our hands are tied, I was taken out of 
context, it can't be done, comprehensive...  

beyerbeware: Don't bring morality into economic issues.  

AgriBlogger: Convenient is word that makes consumer most interested in product. - 
Luntz 

hbottemiller: Luntz: Don't protect the bad actors. If there's a biz that has done something 
wrong, they should be "punished big time."  

animalag: Luntz:  Must showcase the many multi-generational farm families. "If that's 
not the American dream, I don't know what is."  

For more information about speakers and coverage of the event visit 
www.animalagalliance.org 

 

Beefy Social Media  

  

@TXCattleWomen 
 
The Texas CattleWomen currently have 159 followers  on Twitter. 

 
Please give a CattleWomen's welcome to the fine ladies of the 
Matagorda County CattleWomen.  They are on Facebook now 
along with 10 other CattleWomen's Locals! 
http://www.facebook.com/pages/CattleWomens-Association-
of-Matagorda-County/224549277574686?ref=ts&sk=wall  

 
The Texas CattleWomen page have 419 followers (up 20 from last month) on 
Facebook.    
The Texas Beef Leaders of Tomorrow Contest page has 573 followers. 
The PEBA (People Who are Ethical Beef Agvocates) page has 1682 followers! 

http://twitter.com/beyerbeware
http://twitter.com/AgriBlogger
http://twitter.com/YPCBeef
http://twitter.com/beyerbeware
http://twitter.com/beyerbeware
http://twitter.com/AgriBlogger
http://twitter.com/hbottemiller
http://twitter.com/animalag
http://www.animalagalliance.org/
http://www.facebook.com/pages/CattleWomens-Association-of-Matagorda-County/224549277574686?ref=ts&sk=wall
http://www.facebook.com/pages/CattleWomens-Association-of-Matagorda-County/224549277574686?ref=ts&sk=wall


 

 

 
 

Masters of Beef Advocacy 

We encourage all Texas CattleWomen to complete the MBA Program.   

We face a difficult challenge in the beef industry. The anti-animal agriculture activist community 

is hard at work raising concerns about the impact of beef production on the environment, the 

treatment of animals in food production, the role of beef in a healthy diet and the safety of the 

products we produce. They are passionate and vocal and well-funded. 

But we have a great story to tell. Beef producers work hard every day to be good stewards of the 

land and their animals in providing safe and nutritious beef for Americaôs dinner tables. We need 

to be equally passionate and vocal in telling our story.  

Thatôs what the Masters of Beef Advocacy (MBA) program is aboutéequipping beef producers 

across the country to tell their story in presentations to schools and church/civic groups, through 

local media and in the ñvirtualò world of the Internet.  

The MBA program is a self-directed online training program designed to equip beef producers 

and industry allies with the information they need to be everyday advocates for the beef industry. 

MBA candidates will be required to complete six courses in beef advocacy, including: 

Å Modern Beef Production ï Sharing the many benefits of modern, efficient U.S. beef production 

Å Animal Care ï Explaining our commitment to  raising healthy animals  

Å Beef Safety ï Communicating why producing safe food for consumers is a top priority 

Å Beef Nutrition ï Explaining how great-tasting beef strengthens and sustains our bodies 

Å Environmental Stewardship ï Sharing how weôre protecting the environment for future 

generations 

Å The Beef Checkoff ï Communicating the value of your investment in growing demand for beef 

Following completion of these courses, each candidate will be invited to attend a full day 

ñcommencementò training session focusing on online advocacy, public speaking and working 

with the media. 

Enroll Today!  

All beef producers and industry allies with a genuine interest in 

promoting the beef industry are invited to enroll in the MBA program.  

 

To enroll, fill out an application online.  For more information, send an e-mail or contact Daren 

Williams at the National Cattlemenôs Beef Association (303-694-0305). 

http://www.beef.org/MBAApplication.aspx
http://www.beef.org/emailmba.aspx


Newsletter Deadlines & Guidelines for  

Texas  CattleWomen Newsletter  

 

Issue Date    Deadline   To Printer   Mail  

Fall (Sept/Oct/Nov)       August 16   Sept 1    Sept 10 

Winter (Dec/Jan/Feb)      November 15   Dec 1                  Dec 10 

Guidelines for submissions:  

¶ Please email information to chachi@bigbend.net  

¶ Digital/Electronic photos (300 dpi resolution or higher if possible) are preferred but 
actual photos can be mailed to: 

Chachi Hawkins 

HC 65 Box 14x 

Alpine, Tx   79830 

432-364-2696 

¶ Please email captions with photos to identify activity, participants & dates. 

¶ Itôs very helpful if information is submitted as it should be printed, rather than 
descriptions/sentence fragments that need rewrite.  

¶ Proofs of your submitted articles may be sent for approval if time allows but cannot be 
guaranteed. 

¶ Two new additions to the newsletter will require extra submissions from TCW:  
o Powered by BEEF ï include pictures & stories of members participating in 

fitness events/activities.  
o Parting shots ï submit photos of cattle, ranch/rural landscapes and lifestyle to 
showcase the environments in which TCW live.  For each addition Iôll work with 
the designer to select a few photos from the submissions. 

Please send all submissions to me and I will compile related articles and work with Jeanie Long 
as she designs the final product.   

Please contact me with any questions, suggestions or new ideas to improve communication with 
our members via newsletter! 

Thanks, 

Chachi Hawkins 

mailto:chachi@bigbend.net


BOOSTING BEEF DEMAND THIS SUMMER 

The following was originally printed on the BEEF Daily Blog.  It is 
shared with you here with the permission of the author, Amanda 

Radke.  Click here to read the original article:  
http://blog.beefmagazine.com/beef_daily/2011/06/21/its-

national-steakhouse-month/  

¢ƘŜǊŜΩǎ ƴƻ Řƻǳōǘ ŀōƻǳǘ ƛǘΦ LŦ ŎƻƴǎǳƳŜǊǎ ŀǊŜƴΩǘ ōǳȅƛƴƎ ōŜŜŦΣ 
ǇǊƻŘǳŎŜǊǎ ǿƻƴΩǘ ƳŀƪŜ ƳƻƴŜȅΦ .ǳǘΣ ǘƘŜǊŜ ŀǊŜ ǎŜǾŜǊŀƭ ǿŀȅǎ 
we can focus on boosting beef demand this summer. Here 
are a few ideas: 

1. Share your favorite beef recipes.  

2. Offer peer recommendations of best steakhouses in your area. Have you had a good steak 
lately at a restaurant? Whether it was a hot date or a family affair, take a photo of your plate 
and share it with friends and family on social networking sites like Facebook and Twitter. I 
recently stopped at a steakhouse on a road trip and tweeted a picture (see above) to share with 
the diverse group of followers I have on that outlet. This can inspire others to go out and grill up 
a sirloin of their own! 

Video-Taking it to the Streets:  http://youtu.be/TOlN5wJb2Qo  

оΦ Cƻƭƭƻǿ Ƴȅ ƭŜŀŘ ŀƴŘ ǎƘƻƻǘ ȅƻǳǊ ƻǿƴ ōŜŜŦ ǾƛŘŜƻΗ Lǘ ŘƻŜǎƴΩǘ ǘŀƪŜ ǎǇŜŎƛŀƭ ŜǉǳƛǇƳŜƴǘΦ !ƭƭ ƛǘ ǘŀƪŜǎ 
is a flip camera, a volunteer to shoot it and sharing your love of beef online. As Randy Blach, 
CattleFax CEO, says in my June column, Beef Consumers Must Promote To ConsumersΣ άhƴŜ ƻŦ 
the best things we can do when we grill a steak is make a video of it and put it on YouTube. 
Every rancher has their favorite rubs or marinades, and consumers will place value on seeing a 
ǊŀƴŎƘŜǊ ǇǊŜǇŀǊŜ ǘƘŜƛǊ ƻǿƴ ōŜŜŦ ƻƴ ǘƘŜ ƎǊƛƭƭΦ LŦ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿ Ƙƻǿ ǘƻ Ǉǳǘ ŀ ǾƛŘŜƻ ƻƴ ¸ƻǳ¢ǳōŜ 
ƻǊ ŘƻƴΩǘ ǘƘƛƴƪ ȅƻǳ ƘŀǾŜ ǘƘŜ ǘƛƳŜΣ ƎŜǘ ȅƻǳǊ ƪƛŘǎ ǘƻ ƘŜƭǇ ȅƻǳ ƻǳǘΦέ 

Video-Fire it Up:  http://youtu.be/WD1nD3tyvdU  

4. Finally, stock up on Beef Bucks and pass them out! Beef Bucks are pre-paid checks that can 
be used to purchase beef or beef meals at fast-food restaurants, steak houses, retail meat 
markets, grocery stores and home delivery services. Over the course of time, thousands of 
ǇƻǳƴŘǎ ƻŦ ōŜŜŦ ƘŀǾŜ ƳƻǾŜŘ ŀŎǊƻǎǎ ǘƘŜ ¦Φ{Φ Ǿƛŀ .ŜŜŦ .ǳŎƪǎΦ .ŜŜŦ .ǳŎƪǎ ƛǎƴΩǘ Ƨǳǎǘ ŀōƻǳǘ ǎŜƭƭƛƴƎ 
ǘƘŜ ōŜŜŦΣ ƛǘΩǎ ŀƴ ƛƴŘǳǎǘǊȅ ǿƻǊƪƛƴƎ ǘƻƎŜǘƘŜǊΣ ōŜƭƛŜǾƛƴƎ ƛƴ ƛǘǎ ǇǊƻŘǳŎǘǎ ŀƴŘ ǿŀƴǘƛƴƎ ǘƻ ǎƘŀǊŜ ƻƴŜ ƻŦ 
!ƳŜǊƛŎŀΩǎ Ŧinest produced foods τ delicious beef! In the past, I have taken Beef Bucks with me 
ŀƴŘ ǇŀǎǎŜŘ ǘƘŜƳ ƻǳǘ ŀǘ ǎǘŜŀƪƘƻǳǎŜǎ L ƘŀǾŜ ŘƛƴŜŘ ŀǘ ǘƻ ǘƘŀƴƪ ǘƘƻǎŜ ǿƘƻ ƘŀǾŜ ƻǊŘŜǊŜŘ ōŜŜŦΦ LǘΩǎ 
a great way to connect with consumers and make a positive impression. For more information 
on Beef Bucks, link here. 

http://blog.beefmagazine.com/beef_daily/2011/06/21/its-national-steakhouse-month/
http://blog.beefmagazine.com/beef_daily/2011/06/21/its-national-steakhouse-month/
http://youtu.be/TOlN5wJb2Qo
http://beefmagazine.com/business/0601-amanda-my-turn-person-person/
http://youtu.be/WD1nD3tyvdU
http://beefbucks.org/gallery.asp
http://blog.beefmagazine.com/beef_daily/wp-content/uploads/2011/06/steak.jpg


Texas Beef Leaders of Tomorrow Contest 

TBLT Program needs contestants. TBLT 
Contest is July 30. Please help us find 
contestants by emailing their names, 
telephone numbers and email addresses 
to Rosemary Gambino at 
rgambino@consolidated.net. For 
information about the contest go to 
www.texasbeefleaders.com. 

 
Volunteers are needed to help run the contest. Thank you Carole Jambers 
for being the first TCW to sign up. Let Rosemary know if you plan to 
volunteer to help with the TBLT Contest.  

Navidad Valley CattleWomen  
Announce Winners of Essay Contest  
To Celebrate  'Beef For Father's Day'  

  

All sixth grade students who reside in Fayette, Lavaca & Colorado counties were invited 
to participate in an essay contest celebrating dads and father-figures.  The topic 
was:  What makes my dad so great and why he should be awarded a beef gift 
certificate.  The Navidad Valley CattleWomen have conducted this contest for seven 
years now, and awarded the following prizes:  1st prize - $50 beef gift certificate, 2nd 
prize - $30 beef gift certificate, and 3rd prize - $20 beef gift certificate.  The essay were 
to be no fewer than 50 words and no more than 250 words and needed to be solely the 
work of the entrant.   
 
Both Shiner and Schulenburg 6th grade classes have made it a tradition to complete 
these essays as part of their school work, and regularly see winners selected.  The 
essays were judged on both style and content.   
 
The winner this year was Joshua Roscher, a 6th 
grader at Sacred Heart Catholic School.  His Dad 
is Glen Roscher, and Joshua wrote that ñI truly 
hope I can be half the man he is someday."  He 
highlighted that his dad works hard, finds the time 
to spend with his family, is never too tired for a 
hug, cares for his parents and is always there.  He 
concluded with the highest compliment, "Thanks 
and I love you."  

Joshua Roscher with his Dad Glen Roscher 

mailto:rgambino@consolidated.net
http://www.texasbeefleaders.com/


The second place essay came from Shiner 
Elementary student Lakin Seymour.  Her father, 
Kenneth Wright, was honored for saying "I'm not 
here to be your friend, I am here to lead you in the 
right direction."  Lakin commented that she tries to 
do the same thing for her friends by leading them in 
the right direction.  
  
Zoe Justiss/NVCW, Lakin Seymour/student, Sandra 
Strauss/6th grade teacher at Shiner 

 
 
 

 
Schulenburg 6th graders who completed essays with their teacher, Debbie Klesel 

 
The third place recipient was Angela Moeller who wrote that her Dad worries about 
being the best Dad he can be.  She was honored when her parents adopted her and her 
two siblings at one time "with no experience.  It was probably a really big challenge."  
 
 All of the essays highlighted how fathers and father-figures are so critical in these kids 
lives and the Navidad Valley CattleWomen are honored to recognize that each year.   
  


